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“Tell me and I will forget. Show me and I may remember. 
Involve me and I will understand.” Confucius
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Introduction

Annual Report 2012

I was excited to join dance4life in 
June 2012 as director of Fundraising 
and Communications, and from 
November 2012 onwards as 
deputy director, replacing Eveline 
Aendekerk during her maternity 
leave.

Inspire: the way we work with our 
young target group has certainly 
inspired me. How we recognise the 
huge challenges they face, but also 
in turn make them part of the 
solution. The impact we have, not only 
on their sexual health and rights, but 
also regarding their self-confidence 
and chances on the labour market. 
Inspired by how we are encouraging 
a global movement, and the positive 
energy that such a movement 
releases. 
Educate: In a relatively short period 
of time, I’ve become so much wiser 
about development cooperation 

and the complexity that surrounds 
the issue of HIV and AIDS. But I’ve also 
become aware of the multitude of 
opportunities, the importance of 
strengthening young people, and 
the possibilities to collaborate with 
businesses, partners, schools and 
friends. 

Activate: And yes, I too made my 
move -  literally and figuratively. 
With representatives from the Dutch 
business community, I experienced 
how it really felt to make an active 
contribution and of course witness 
the work that dance4life is doing with 
my own eyes, as I cycled the Kenyan 
bike4life. An experience that will stay 
with me forever, and that has made 
not only the urgency, but also the 
impact of dance4life’s work, even 
clearer to me than before. 

Celebrate: Just as the challenges 
are big, so are the reasons to 
celebrate. And I met them, the 
Dutch agents4change who have 
made a substantial contribution to 
the work that dance4life does. On 
the 1st December, World AIDS Day, 
in the Ahoy, Rotterdam: 3.000 young 
people, supported by ambassadors, 
friends, the Development and Foreign 
Trade Minister, our corporate partners 
and more. All committed to a world 
without AIDS. And, let’s admit, that’s 
certainly worth a party (or two!) 

Margot Gerené
deputy director
dance4life
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worldwide are infected with HIV 
every minute.  So how is this possible? 
1 out of every 3 young people has 
accurate knowledge of HIV, but 
most young people still have limited 
access to comprehensive sexuality 
education. In too many countries, 
laws and policies exclude young 
people from sexual healthcare and 
HIV related services such as HIV 
testing, condom provision and age 
appropriate sex and HIV education.1 

Moreover, young people are seen as 
a beneficiary of programmes instead 
of a group that needs to be part of 
programme development, decision 
making and advocacy. 
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Strategy and Approach
When dance4life started its activities 
in 2004, our aim was to involve youth 
to help world leaders to realise 
Millennium Development Goal (MDG) 
6; to have halted and begun to 
reverse the spread of HIV and AIDS 
by 2015. Because of the timeline of 
the MDGs, dance4life’s objectives 
were formulated until 2014. Focus 
was primarily on numbers (1 million 
agents4change) because the 
campaign needed masses of youth. 
A schools programme was developed 
to reach the objective.

Since 2004, dance4life has developed 
and the world has changed. HIV is 
seen as a chronic disease, and new 

approaches, like treatment as prevention, 
are being tested. In the area of Sexual 
and Reproductive Health and Rights 
(SRHR) and youth, significant progress 
has been made. For instance, sexual 
risk behaviour of young people in 13 
African countries has been reduced. 
Young people are delaying their sexual 
debut, and these same young people are 
starting to have less sexual partners, whilst 
the use of condoms has increased. 

This results in a decrease of new HIV 
infections amongst people. Despite these 
positive results we still see that nearly half 
of all new infections occur among young 
people younger than 25. 
This means that 2-3 young people 

4

1 Political declaration on HIV and AIDS 2011. 
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And this is why dance4life works 
with young people towards a world 
without AIDS. We do this through sex 
education, using music and dance 
to involve and inspire young people. 
Furthermore, dance4life motivates 
young people to take action to stop 
the worldwide spread of HIV and 
AIDS. Because still, half of the almost 
7.000 people infected with HIV every 
day are under 25 years old. And that 
needs to change. 

Through our programmes, messages 
and activities, dance4life ultimately 
aims to realise a society as described 
in the six interrelated sections of the 
dance4life Manifesto: 

1. YES to young people, YES to change
 All young people are listened to, values and acknowledged as 
 leaders of change throughout society. 

2. Let sex be fun. For everyone
 All young people can enjoy and express their sexuality  
 in whichever ways they choose. 

3. YOUR life, YOUR choice 
 All young people are free to decide and express themselves   
 about their sexual and reproductive lives.

5. Youth services, a non-negotiable right
 Young people have access to high quality, youth friendly health   
 services, with service providers who listen and support without judgment

6. GOODBYE intolerance! WELCOME freedom! 
 Everyone can live free from stigma and discrimination and has equal 
 access to prevention, treatment, care and support.

4. Knowledge is power
 In school or out, all young people have access to  
 information and comprehensive sexuality education.

5

dance4life Manifesto
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So, what do we actually do? 
Firstly, our local tour teams INSPIRE young people through music, 
drums and dance. We promote an open discussion about sexuality 
and HIV, which breaks down the stigma and taboos. Young people 
living with HIV are part of the tour team and their stories form the 
heart of the performance. 

Once inspired to become part of dance4life, peer educators 
EDUCATE young people about their sexual and reproductive health 
and rights, HIV and AIDS. Skill building workshops are organised to 
increase their knowledge and self-esteem. They also learn the skills 
needed for better communication, negotiation, decision-making, 
leadership and entrepreneurship. All of which empowers them to 
make positive decisions about their futures. 

Equipped with these empowering skills, many of the young people 
we meet are motivated to take ACTION. They change the way they 
themselves, their family, and friends, view sexuality, sexual health 
and rights and HIV and AIDS, and make a positive change in their 
community. We call these young people AGENTS4CHANGE, as they 
are making a difference to the worldTo CELEBRATE the achievements 
of the agents4change, a powerful global dance event is organised 
on World AIDS Day. Those young people who took action are invited 
to attend. United by one cause and connected with their peers, they 
dance together to inspire and gain support from the rest of the world. 

After the schools programme, the agents4change become part of 
the dance4life movement, continuing their involvement in pushing 
back HIV and standing up for their Sexual and Reproductive Health 
and Rights

Annual Report 2012 6
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Our organisation
The team
In 2012, the dance4life Nederland foundation was formally merged with the 
dance4life foundation. Why? To make us more efficient, and improve the 
synergy between two organisations who were already working together very 
closely. It was a logical next step. (For more information see page 21)

The three pillars of the merged foundation consist of the Dutch team, primarily 
responsible for the educational schools programme in the Netherlands and 
all activities linked to this, the communication and fundraising team, and 
the programmes team. The programmes team is organised around four key 
areas: programme coordination, advocacy & youth involvement, institutional 
fundraising, and monitoring & evaluation.

Board
In 2012, dance4life was governed by a non-executive board, formed by 
Peter Dirks (chair), Marjolijn Aarnoudse, Jochem Voorink and Edward van der 
Marel. Day-to-day organisation is the responsibility of the management team, 
formed by the various team leaders. In 2012 dance4life was led by Eveline 
Aendekerk, executive director. Mid November 2012, Margot Gerené became 
(deputy) Director, replacing Eveline during her maternity leave. For more details 
regarding the board and the organisation of dance4life international, see 
paragraph 1.3 of the financial report.

7
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International Advisory Board
An international advisory board was set up in early 2009, with the aim of 
supporting dance4life in the achievement of its ambitious objectives, whilst 
reflecting the international character and diversity of the programme in the 
structure of its governance. Members of the international advisory board include 
Mr. Peter Bell, Dr. Nafis Sadik, Mr. Peter Piot, Mrs Erica Terpstra, Mr Vladimir Pozner 
and Mr. Rien van Gendt. Mr. Desmond Tutu retired from the international board in 
2010.

Youth Council
To ensure that youth are involved in our organisation in a meaningful way, we 
established an international youth council in 2010. Its aim is to advise dance4ilfe 
on all aspects of the dance4life concept, i.e. in the strategy, programming, and 
implementation phases. They also represent dance4life at international, regional 
and national conferences and meetings, and support the implementing partners 
in driving the movement by connecting with their peers. We’ve explained in 
more detail about what the current youth council are up to on page 17.

8
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Activities and results 2012

2012 was a significant year for the 
programmatic development within 
dance4life. The new strategy, 
detailed in the 2011 year plan, was 
successfully piloted in 3 countries, 
work in other countries continues 
to grow and improve, and youth 
involvement became central to the 
work we do with the establishment 
of national youth councils in 18 
countries. Our advocacy work 
became further established and 
recognised, and a programme 
on mainstreaming sexual 
diversity issues was successfully 
implemented in Indonesia and 
Kenya. And this is just the tip of the 
iceberg! 

Consequently, dance4life has been 
suspended in the UK and Ireland, 
and put on hold in Germany. 

This is being addressed through 
strategic development work in 
2013, where we will look at how 
we can re-energise programmes 
around a global citizenship theme. 

But it’s not all gloom and doom! 
There are many reasons to look 
forward positively. At the end 
of 2012, for example, we were 
awarded a large subsidy from The 
Dutch Ministry of Foreign Affairs. 
As part of a new Alliance, we now 
have funding to work in a number 
of countries on quality and access 
of young people to education 
and services. Ensuring that young 
people have easy access to 
trustworthy, coordinated, youth 
friendly services.  

9
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In 2012, we reached a total of 222.335 young people through our 
heart connection tours. 71.992 young people became agents4change in 2012. 
The total number of agents4change since dance4life started in 2003 is now 
over 523.000 and the total reach is fast approaching 1.4 million young people! 

Results
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Argentina
Starting year: 2009
Implementing partner: Fundación Huesped
Results 2012: 2.182 youth reached in heart 
connection tour / 1.077 received life skills lessons / 
578 became agents4change
Planned reach 2013: 3.000 heart connection tour/ 
900 agents4change

Barbados
Starting year: 2009
Implementing partner: dance4life Barbados
Results 2012: 1.392 reached in heart connection 
tour / 2.952 life skills / 250 became agents4change
Planned reach 2013: 2.700 heart connection tour / 
1.910 agents4change

Germany
Starting year: 2005 
Implementing partner: Kulturzentrum Lagerhaus 
inBremen e.V.
Results 2012: 3.187 youth reached in heart 
connection tour / 2.514 received life skills lessons / 620 
became agents4change 

Ethiopia
Starting year: 2011
Implementing partner: Youth Network for sustainable 
development
Results 2012: 1.290 youth reached in heart 
connection tour / 1.808 received life skills lessons/ 
1.500 became agents4change
Planned reach 2013: 22.487 heart connection tour
/ 16.865 life skills/ 8.433 agents4change

India
Starting year: 2010
Implementing partner:  Restless Development India
Results 2012: 44.523 youth reached in heart 
connection tour / 76.238 received life skills lessons 
/ 9.685 became agents4change 
Planned reach 2013: 20.000 heart connection tour/ 
81.000 life skills / 16.000 agents4change

Indonesia
Starting year: 2010
Implementing partner: RutgersWPF Indonesia
Results 2012: 15.945 youth reached in heart 
connection tour / 14.300 received life skills lessons 
/ 9.193 became agents4change 
Planned reach 2013: 20.000 heart connection tour/ 
13.000 life skills / 10.000 agents4change

Kyrgyzstan
Starting year: 2009
Implementing partner: Reproductive Health 
Alliance Kyrgyzstan
Results 2012: 3.744 youth reached in heart 
connection tour / 1.855 received life skills lessons / 
217 became agents4change
Planned reach 2013:  3.000 heart connection tour / 
1.500 agents4change

Kenya
Starting year: 2006 
Implementing partner: Africa Alive! Kenya
Results 2012: 10.486 youth reached in heart 
connection tour / 10.380 received life skills lessons 
/ 7.380 became agents4change
Planned reach 2013: 30.696 heart connection tour 
/ 23.022 life skills / 15.348 agents4change

Country Info: Maps
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Mexico
Starting year: 2007 
Implementing partner: Mexfam
Results 2012: 4.122 youth reached in heart 
connection tour /4.122 received life skills lessons / 935 
became agents4change
Planned reach 2013: tbc

Moldova
Starting year: 2007
Implementing partner: AIDS Foundation East West
Results 2012: 6.730 youth reached in heart 
connection tour / 2.472 received life skills lessons / 
2.000 became agents4change
Planned reach 2013: 500 heart connection tour/ 
500 life skills / 500 agents4change

Nepal
Starting year: 2010
Implementing partner:  Restless Development Nepal
Results 2012: 12.845 youth reached in heart 
connection tour / 13.210 received life skills lessons / 
8.835 became agents4change
Planned reach 2013: 3.200 heart connection tour / 
3.200 life skills/ 1.600 agents4change

Netherlands
Starting year: 2004
Implementing partner: dance4life foundation.
Results 2012: 9.493 youth reached in heart 
connection tour / 6.000 received life skills lessons / 
7.594 became agents4change 
Planned reach 2013: 6.500 heart connection tour / 
5.000 agents4change

Pakistan
Starting year: 2011
Implementing partner:  RutgersWPF Pakistan
Results 2012: 14.796 youth reached in heart 
connection tour / 11.631 received life skills lessons / 
6.803 became agents4change
Planned reach 2013: tbc

Peru
Starting year: 2011
Implementing partner: APROPO
Results 2012: 1.763 youth reached in heart 
connection tour / 1.441 received life skills lessons / 840 
became agents4change
Planned reach 2013: 800 heart connection tour / 
600 agents4change

Russia
Starting year: 2005 
Implementing partner: Social Development and 
Public Health Foundation “FOCUS-MEDIA”
Results 2012: 37.786 youth reached in heart 
connection tour / 11.225 received life skills lessons / 
6.341 became agents4change
Planned reach 2013: 20.000 youth in heart 
connection tour / 7.000 agents4change

Serbia
Starting year: 2008
Implementing partner: JAZAS-Association 
against AIDS
Results 2012: 4.332 youth reached in heart 
connection tour / 1.392 received life skills lessons / 
2.999 became agents4change
Planned reach 2013: 3.000 heart connection tour / 
1.500 agents4change

Country Info: Maps

12
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South Africa
Starting year: 2003
Implementing partner: Red Zebra Foundation
Results 2012: 1.319 youth reached in heart 
connection tour / 1.178 received life skills lessons / 927 
became agents4change
Planned reach 2013: tbc

Spain
Starting year: 2008 
Implementing partner: ACCAS
Results 2012: 2.000 youth reached in heart 
connection tour / 2.000 received life skills lessons / 
1.963 became agents4change
Planned reach 2013: 4.000 heart connection tour / 
1.200 agents4change

Tanzania
Starting year: 2005 
Implementing partner: Restless Development 
Tanzania
Results 2012: 8.476 youth reached in heart 
connection tour / 2.448 received life skills lessons 
Planned reach 2013: 11.824 heart connection tour / 
8.868 life skills/ 5.912 agents4change

Thailand
Starting year: 2012
Implementing partner: PATH Thailand
Results 2012:  6.994 youth reached in heart 
connection tour / 501 received life skills lessons / 501 
became agents4change
Planned reach 2013: tbc

Uganda
Starting year: 2007
Implementing partner: Restless Development 
Uganda
Results 2012:  11.800 youth reached in heart 
connection tour / 4.933 received life skills lessons / 
1.026 became agents4change
Planned reach 2013: 13.730 heart connection tour/ 
10.298 life skills / 6.865 agents4change

USA
Starting year: 2008 
Implementing partner: Philadelphia FIGHT
Results 2012: 120 youth reached in heart 
connection tour / 120 received life skills lessons / 120 
became agents4change 
Planned reach 2013: 800 youth in heart connection 
/ 600 agents4change

Vietnam
Starting year: 2006
Implementing partner: Rutgers WPF Vietnam
Results 2012: no school programme was 
implemented in 2012.
Planned reach 2013: RutgersWPF will close its office 
in Vietnam late April 2013 which ends the license 
agreement with this partner.

Zambia
Starting year: 2007 
Implementing partner: Family Health Trust 
Results 2012:  1.610 youth reached in heart 
connection tour / 135 became agents4change
Planned reach 2013: 4.000 heart connection tour/ 
3.000 life skills / 2.000 agents4change

Zimbabwe
Starting year: 2007
Implementing partner: Restless Development 
Zimbabwe
Results 2012: 5.400 youth reached in heart 
connection tour / 1.550 became agents4change
Planned reach 2013: tbc

Country Info: Maps

13
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In the Netherlands, and in 
South Africa and India, we 
were finally able to ‘test-drive’ 
the implementation of the new 
strategic direction. 2012 was the 
year in which we put our new 
strategy into practice. Started 
breaking open our programmes to 
be more flexible and reactive to 
context and need. 

Against the backdrop of the pilot 
in the Netherlands (see page 22 
for more details), South Africa 
and India were visited twice, the 
first visits to focus on analysing 
the context and the second visits 
to focus on designing a suitable 
programme to fit this context. To 
put it simply, we needed to get a 
clearer understanding of our target 
group, what they needed and 
what was available to them. Using 
this information, we then had to 
decide who we would target, where 
we would find them, and what we 
wanted to achieve.

In South Africa, for example, 
reducing the HIV rate and ending 
gender based and sexual violence 
are significant issues related to 
SRHR.  In India, gender inequality is 
something that young people place 
at the top of their SRHR agenda. 
So, what we need to answer is, 
how dance4life can best reach 
and inspire these young people, 
address the SRHR issues that are 
most relevant to their situation, and 
ensure that they involve their peers 
and communities? 

Let’s make this a bit more personal. 
Shine a spotlight on just one of the 
many examples of what dance4life 
could, and should, mean to young 
people. An example of why we 
need to be flexible, and meet the 
needs of the context. Please meet 
Jaga, a young boy from Odisha, 
India…

Pilot of Strategy

14
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Jaga Singh is a 17 year old young 
man fighting hard with life, simply 
to survive.  His father left for another 
woman, leaving his mother behind, 
alone, struggling to take care of 
her 6 children. Jaga failed his 10th 
grade exam because he was busy 
earning a living for his family. He 
earns about 50 euros a month.  

As is tradition in their community, 
Jaga knew that his mother would 
find a very young girl (13 -14 years 
old) for him to marry.  But Jaga 
wanted more. He wanted to be 
different. He wanted to break 
the mould and find an equal 
companion. Someone mature and 
literate, who has the information 
they need to avoid having 4 or 5 
children before they even leave 
childhood themselves. Luckily for 
Jaga, he was able to talk about his 
hopes and fears with a dance4life 
peer educator at a youth club.

They were able to support Jaga, 
advise him, and shine a light on the 
many possibilities and choices that 
were actually available. By being 
able to talk honestly and openly, 
Jaga was empowered to choose 
his own path. Now, Jaga is a very 
active member of our dance4life 
out-of-school youth club. He 
actively participates in all the club 
activities and is determined to help 
other young people solve similar 
issues in their lives. Jaga, thanks to 
dance4life, is creating change in his 
own, very specific, context. 

Jaga’s story provided much food 
for thought during the pilot process 
in India. And, at the end of 2012, it 
was fantastic to see that dance4life 
India has in fact been able to 
reach almost 1.000 young people 
like Jaga. It will continue to be a 
challenge for these young people 
to engage communities and spread 
their knowledge further, but small 
steps are definitely being taken.

15
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Titel
=

2012 was an important and active year for dance4life 
with regard to policy influencing. Both at international 
and national level.

On an international level, dance4life has taken part in 
a number of global meetings to advocate on behalf of 
young people, young people living with HIV, and their 
sexual and reproductive health needs and rights. We’ve 
given advice to UNESCO about what works in addressing 
HIV, we promoted sexuality education in Latin America, 
and were present with 3 advocates at the 2012 meeting 
of the UN Commission on Population and Development 
(CPD), themed “Youth and adolescents”. This was a 
key meeting which resulted in a resolution in which, for 
the first time at UN level, countries acknowledged the 
reproductive rights of young people. So we were part of 
something big! 

But let’s be honest, advocacy can be tough. The politics, 
processes and terminology can be very off putting to 
many young people. That’s why dance4life, CHOICE for 
Youth and Sexuality and Aliansi Remaja Independen, 
developed its first advocacy awareness campaign www.
youthdoit.com at CPD 2012. Highlighting the issues that 
young people find important worldwide. The campaign 
created awareness around young people’s SRHR, and of 
course, it was great for dance4life to get some recognition 
amongst global SRHR advocacy organisations. 

In line with CPD 2012, dance4life, CHOICE for Youth and 
Sexuality, and the Ministry of Foreign Affairs established 
the “Youth & ICPD” partnership to stimulate equal 
partnership between youth organisations and other 
relevant stakeholders, such as government and UN 
bodies, involved in the ICPD process. We want to ensure 
that young people are integrated into the negotiation 
process.  That not only government representatives and 
policy makers are sat around the table, but young people 
too. The partnership will run in 7 countries, coordinated in 
2012 and 2013 by dance4life. As part of this, dance4life 
attended the Global Youth Forum, in which 600 youth from 
around the world gathered to discuss issues affecting their 
lives, from unemployment to health and education, and 
make recommendations to the UN ICPD process. 

On a national level, we worked hard with the SRHR 
Alliance, to keep SRHR a priority area. dance4life was 
invited to round-table sessions to discuss youth and SRHR 
with members of parliament, input was sent to decision 
makers, and during the dance4life event, the minister of 
Foreign Trade and Development Cooperation sat down 
with agents4change to discuss views and policy. 

We have also taken the first steps with our implementing 
partners to integrate advocacy in the four step approach, 
which will be further developed in 2013. By doing this, 
young people will become more aware of their rights, 
and how to stand up for them. Become even more 
empowered to create change. 

Advocacy Strategy

16
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Who are we to decide for 
young people, when they know 
better than anyone their own 
needs and how to address them 
most effectively? Furthermore, 
young people have the right to 
participate in the decisions that 
will impact them. Let’s combine 
this intrinsic knowledge, with the 
experience that adults have 
acquired in addressing delicate 
topics such as youth sexuality, 
and reaching large numbers of 
youth who need education and 
skills. What we end up with is a true 
partnership: getting the best of 
both worlds. This is what dance4life 
calls youth involvement. And it’s 
been two years since we began 
establishing youth participation in 
our programmes! 

The current international youth 
council started their term in 
the summer of 2011 (to end in 
summer 2013), and through 2012 
they have constantly brought 
youth perspective into dance4life 

decisions. Some of the members 
also led the national youth 
council in the countries, and/
or participated in activities, 
networking, and conferences. 
Additionally, 6 young people 
(including 3 international youth 
council members) attended the 
AIDS Conference in Washington 
- a major opportunity to network 
and learn from what is happening 
out there!

dance4life national youth 
councils (est. 2011, in 18 countries, 
with over 300 young people 
involved) advise our implementing 
partners in decision-making, and 
in 2012 they had a very busy year: 
following advocacy, programme 
management, communications 
or gender trainings…you name 
it, they trained in it! And if that 
wasn’t enough, they also began 
participating in the design of 
schools4life in their country, 
defining the content of skills4life 
lessons, designing strategies to 
keep agents4change engaged, 
talking to politicians about SRHR 

and supporting event celebrations. 
Phew. 

It could sound like we’re done…
but we still need to ensure results 
last, and support the countries 
further in meaningful youth 
participation. This is where the 
“guidelines for meaningful youth 
participation” come in, as they 
allow us to disseminate learnings 
and strengthen our collaboration 
with young people. The guidelines 
answer questions like: what is a 
fair and equal partnership? What 
could be the role of youth behind 
the scenes in the dance4life 
programme? What are examples 
of successes and challenges? 

This reference document – to be 
launched in 2013 - sets a vision for 
how youth and adults can work 
together. 

A special mention to our friends at 
PSO, who - through their Youth Zone 
grant - were the main supporter of 
our progress towards youth-adult 
partnerships. Thank you!

Youth Involvement

17
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A quick rundown: dance4life is part of the SRHR Alliance, 
together with Rutgers WPF, AMREF Flying doctors, Simavi 
and CHOICE for youth and sexuality. Funded by the Dutch 
ministry of Foreign Affairs’ MFS2 programme until the end 
of 2015, the Alliance works in 9 countries across Africa and 
Asia. Working as part of the Alliance, dance4life has been 
able to considerably strengthen our programmes in Kenya, 
Ethiopia, Tanzania, Uganda, Pakistan, India and Indonesia. 

The added benefit in working as part of the SRHR Alliance 
is that the work of different partners in country can be 
better linked and more consistent. For example, young 
people are educated by dance4life and can then be 
directly linked into services run by other partners, such as 
HIV testing and sexual health services. This ensures a more 
coordinated approach, more effective use of resources 
and most importantly a better experience for young 
people. 

In the second half of 2012 the Alliance was strengthened 
with new partners International Planned Parenthood 
Federation (IPPF) and STOP AIDS NOW! The new Youth 
Empowerment Alliance successfully bid to the Dutch 
Ministry, and in 2013 will start work on further strengthening 
the link to service with a particular focus on providing 
direct information and services to young people eg. 
through mobile and other new technology.

The Alliance

18
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HIV remains the biggest challenge of our age: over 65 
million people infected since the epidemic began and 
roughly three million new infections a year. AIDS 2012 is 
the largest gathering on a health-related issue and a key 
gathering for those working in the field of HIV. Every two 
years it takes place in another part of the world; in 2012 it 
was Washington D.C.’s turn. 

25.000 people were present at AIDS 2012. Technical 
experts, policy makers, people living with HIV, key 
populations affected by HIV (including youth)…the 
list goes on.  The theme this year was ‘Turning the Tide 
Together’, an apt theme, at a time when the AIDS 
epidemic is reaching a defining point. With scientific 
advancements allowing for so much progress, there is a 
current sense of hope and the renewed optimism that 
a change of course in the HIV epidemic is possible. It 
also serves as an urgent call to action.For dance4life it 
was a chance to assess where we are, evaluate recent 
developments, explore new opportunities, meeting 
up with partners and learn lessons from the field. We 
were present with a team of 14 - mostly youth - from all 
across the world. For the second time dance4life was 
represented in the Youth Force, the youth organizing 
committee of AIDS 2012. We participated actively 
in a wide range of activities and conferences, as 
well as external events, such as workshops, debates, 
presentations and youth activities.

The International AIDS Conference 2012
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There is a growing recognition that the needs of young 
lesbian, gay, bisexual and transgender (LGBT) people 
are not being met through general programmes. This is 
especially worrying, as these communities often have far 
higher rates of new HIV infections and other sexual health 
issues. In addition, the stigma and discrimination faced 
by young LGBT leads to poor use of services and lack of 
support.

In 2012, Rutgers WPF and dance4life ran a successful pilot 
programme in Kenya and Indonesia. Working with local 
universities, mainstream and LGBT organisations, we were 
able to train and sensitise staff and volunteers to ensure 
they were more willing and better able to meet the needs 
of young LGBT. Practically this means that programmes 
have been adapted to include information and support 
for young LGBT and that the organisations themselves are 
putting in place policies to ensure they are welcoming 
places for LGBT to work and volunteer. The programme 
was widely praised and plans are now in place to work 
with the COC and Men who have sex with men global 
forum (MSMGF) to roll out the programme to other 
countries. 

With support from the Vodafone Netherlands Foundation 
and its World of Difference programme, we were able to 
do two pilot mobile projects to reach young people with 
SRHR information and direct them to services in Kenya 
and the Netherlands. We are especially interested in using 
mobiles. It’s a logical fit with dance4life - our target group 
use them and the dance4life brand lends itself so well to it, 
using youth culture - music, dance, ambassadors and role 
models - to connect to young people. 

In collaboration with the Radio Nederland Wereldomroep, 
we developed an SRHR digital magazine linked to 
Facebook for youth in Kenya able to access mobile 
websites via their mobiles.

In September, we launched the dance4life app in the 
Netherlands, targeting young
people, specifically those participating in the schools 
project, with information about SRHR and a tool to locate 
the closest places to access services. We are partnering 
with Sense to provide this information to young people. 

Mainstreaming Sexual Diversity Mobile Projects
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Organisation 
As mentioned earlier in the report (page 7), dance4life international and 
dance4life Nederland merged in 2012. It was a logical step, with the fundraising 
and communications teams, and the Dutch team all operating (primarily) on 
the Dutch market. It’s vital for the teams to work in close cooperation with each 
other to optimize all our activities in the Netherlands. The programme in the 
Netherlands offers us the opportunity to bring dance4life to life – it becomes more 
than just a story on paper. Allowing the public, potential and existing donors and 
partners to actually feel, experience and understand what we do. 

In 2012, the Dutch team consisted of five people (3,45 fte) and was supported by 
a dedicated team of enthusiastic young people – the National Youth Council, 
who advise and represent dance4life. Youth Council activities this year have 
included interviewing the minister on SRHR topics from a youth perspective, 
writing blogs on various subjects or organising and leading Skype meetings with 
peers from other dance4life countries to share and exchange. 

dance4life the Netherlands
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TitelThe programme 
In 2012, the Netherlands was one of the countries 
where the new dance4life strategy was piloted. Bound 
to several agreements with sponsors and donors, 2012 
was a year to focus on developing and preparing 
aspects of the new strategy, rather than implementing 
radical changes. Because of this, the programme was 
relatively small; 23 schools, with almost 10.000 young 
people, took part this year.

One of the most obvious changes in terms of the content 
was the shift from a specific focus on HIV and AIDS to a 
broader context concentrated around SRHR. The Dutch 
programme not only focuses on improving the SRHR of 
Dutch youth, but also make them aware of the role they 
can play in society, being global citizens. By emphasising 
the need to strengthen the status of their peers worldwide 
when it comes to SRHR, they are inspired to fundraise 
for programmes abroad. These programmes reinforce 
the chances of young people around the world, in 
terms of healthier sexual lives, without AIDS. From now 
on we will further explore the possibilities of shaping this 
global citizenship theme and see how to integrate the 
international scope of dance4life organically into the 
programme.         

A further part of the work we did around the new strategy 
was to look at the effects of the programme (carried out 
by Motivaction).  The results of this study provided us with a 
set of key findings to work on further. 

Some great outcomes came out of the study, including:

 86% of participants understand the importance of  
 good sex education better

 66% feel more self confident after participating in   
 dance4life

 80% realise that talking about sex can help break  
 taboos 

 Personal stories as part of the programme are key

 The app is an important tool, although not    
 everybody knows where to find it 

 89% of the young people really want to get active  
 and feel that they can help their peers in other   
 countries

 Event feels as a reward for their efforts
 Participants want to stay involved afterwards

 Knowledge on several aspects around HIV/AIDS   
 increases significantly 

These key findings formed the basis for a new design for 
our Heart Connection Tour and also for the development 
of the dance4life app. The app will guide young people 
to honest and comprehensive information about sexuality, 
HIV and AIDS.  
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Fundraising during the schools programme
As mentioned, a fundraising component is part of the schools programme. Through the programme, young people are 
motivated to use their talents, share the dance4life story and thus raise funds to change the lives of their peers abroad. 
Every young person that takes action is rewarded by being part of the closing event on December 1st. 

In 2012, young people raised an amazing € 136.703,68. Our joint aim at the beginning of the year though was to raise 
€ 200.000. Although less than our goal, to say that we were disappointed would be a disservice to all the young people that 
worked so hard to raise money. Young people this year have also fallen victim to a trend that we have already felt in past 
years, but hoped would not continue. The economic crisis is more and more noticeable, even at this level of relatively small, 
individual donations  

2012 was the last year in which the young people raised funds for one of the AIDS prevention projects of STOP AIDS NOW!. 
From 2013 onwards, youth will raise money to support one or more dance4life programmes abroad.   

Communications during the schools programme
We love to make noise and encourage the school goers to let their voices be heard. We involve local and regional media, 
for example. Young people, given the necessary tools and skills, are the perfect people to approach the press and sell their 
story. It’s incredibly rewarding for young people to see their actions being picked up by the media, and it makes them even 
more eager to be successful ambassadors for dance4life. 

In particular, media partners SLAM!FM and NOS made sure the voices of the youth were also heard nationally. 
This culminated in a national TV-show about the closing event, where thousands of teenagers gathered to celebrate their 
efforts and results.  
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In 2012, dance4life took the first 
steps in setting up the dance4life 
USA Foundation in New York. The 
many chances to enable us to roll 
out the dance4life programme on 
a large scale, combined with the 
fundraising opportunities, not only 
for our US programme, but also 
internationally, encouraged us to take 
this adventurous step. A forerunner on 
the ground used the first half of 2012 
to get all the paperwork in order, and 
acquire the 501c3 status. 

An executive director was taken on 
in the second half of 2012, to further 
shape the programme, and primarily 
the financing of it. These initial steps 
on American soil were possible thanks 
to financial support from Sensation 
and the friends4life. dance4life was 
publically launched side by side with 
the first Sensation New York, and the 
first ever dance4life fundraising 
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Introduction
We spoke last year about money 
making the world go round. 
Thankfully, the dance4life globe is 
still spinning, perhaps sometimes a 
little slower than we would like, but 
spinning nonetheless, despite the 
challenges that a global economic 
crisis brings with it. Companies and 
corporate foundations (including 
the Dutch Postcode Lottery), 
institutional sources (Dutch Ministry 
of Foreign Affairs, the EU) and the 
general public and private major 
donors are still offering us their 
commitment. Whilst the institutional 
funding and the Lottery’s funding is 
long-term and therefore helps us be 
sustainable, a big plus if you want 
to stay around for the foreseeable 
future, it is also important to 
strengthen the corporate and 
general public sources of income. 

Fundraising and Communications
event took place during the cocktail 
party prior to Sensation. 

Leaving the money aside for a 
moment, 2012 was also a year in 
which we took huge steps forward in 
improving our brand and proposition 
awareness amongst the general 
public. Telling people what we do and 
why. Making a connection. In fact, 
we have increased brand awareness 
within our target group from 54% in 
2010, to 71% in in 2012. 2 Our content 
marketing strategy is part of an 
integrated marketing communication 
plan, with a very specific focus on 
content and stories. We draw our 
stories from relevant experiences of 
young people in dance4life countries. 
This storytelling is featured extensively 
in our MY story campaign, in which 
young people tell their SRHR story. 
(See page 29 for more about the MY 
story campaign)
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Sensation
Just as in previous years, 2012 was a year in which dance4life and Sensation 
worked together intensively. Both in the Netherlands and further afield. From 
every ticket sold for Sensation, €0,50 was donated to dance4life. Sensation 
the Netherlands, Czech Republic, Russia, South Korea, Thailand, Taiwan, 
Turkey, Germany, Denmark, Roemenië, Oekraïne, Servië and the United 
States were all a great support to dance4life. Furthermore, Sensation and 
dance4life organised a large fundraising event prior to Sensation Amsterdam 
with great results. And that’s not all – together with Duncan Stutterheim, we 
also managed to arrange an extra fundraising dinner to raise money for the 
start up of dance4life USA. 

Dutch Postcode Lottery
Our partnership with the Dutch 
Postcode Lottery broadened in 2012. 
We were over the moon to receive an 
extra grant to set up the dance4life 
programme in Asia (Indonesia, 
Thailand, India, Pakistan) for two years, 
to reach 200.000 young people. 
Ambassador Doutzen Kroes travelled 
to Thailand to see these projects with 
her own eyes, followed by the 
‘Kanjers van Goud’ camera crew for 
Dutch television channel RTL4. 
Besides a documentary, viewed by 
more than 600.000 people, this visit 
created a lot of media attention and 
awareness on the work that needs to 
be done in Thailand. 
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G-Star
In October 2012, Doutzen Kroes 
and G-Star Women collaborated to 
launch a clothing collection selected 
by Vogue, supporting dance4life.
All proceeds from the collection, 
€80.000, will be donated to 
dance4life, to support our initiatives 
worldwide. An exciting, and stylish 
partnership!

Vodafone
Our collaboration with Vodafone is diverse. In 2012, dance4life was part of the World of Difference programme, of the 
Vodafone Netherlands Foundation. This allowed us to do two pilot mobile projects to reach young people with SRHR 
information and direct them to services in Kenya and the Netherlands. Vodafone launched the dance4life prepaid mobile 
package. With a donation to dance4life per package sold, and joint branding, this proved a really successful partnership!  
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Public donations
The start we made in 2011 to raise funds amongst the general public 
continued full steam in 2012. We used various approaches to raise money: 
during the summer, for example, a campaign was set up to introduce 
dance4life to festival goers – the heart of our target group. This pilot for 
festival recruitment successfully allowed us to get structural donors on board, 
committed to monthly donations. There were also many support actions that 
raised one off donations. In September for example, 310 enthusiastic runners 
completed the Dam to Dam run in Amsterdam, donating all €40.000 raised 
to dance4life!

Durex
Durex, MTV Staying Alive Foundation 
and dance4life collaborated in a 
global social media campaign with 
the objective of creating an HIV-free 
generation. The 1share1condom 
campaign pledged to donate one 
condom every time someone passed 
on an HIV message or image from 
the 1share1condom campaign. And 
it was a success! By the end of World 
AIDS Day, a staggering 2.1 million of 
these messages had been shared! 
All dance4life countries participated 
in the campaign through their social 
media, and Durex donated 1 million 
condoms to dance4life projects. Now, 
on a local level, several dance4life 
programmes and in-country Durex 
organisations are defining further 
collaboration…so watch this space!
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2012 was the year in which dance4life took storytelling to 
a new level, with the launch of the awareness campaign 
MY Story. This campaign, to raise brand and proposition 
awareness, puts young people in the spotlight, giving them 
an opportunity to tell their SRHR story. It also allowed the 
(Dutch) public to gain a real insight into the work we do, 
and the issues that we are addressing with young people. 
The campaign, and the storytelling, featured in dance4life’s 
activities throughout the year, from video accounts at the 
event, countless stories on our website and storytelling 
activities during the schools programme. We really wanted 
to connect with the public, make the work we do real. 
Show that everyone has their own story, wherever and 
whoever they are.

My Story Campaign
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The launch of the MY Story campaign 
was combined with the handing over of a 
report by the Royal Institute for the Tropics 
about the work that dance4life does. 
Dutch Secretary of State, Ben Knapen, 
was handed the report by Doutzen 
Kroes, creating a lot of attention for 
dance4life from diverse serious media and 
development work journals.

The campaign was supported by a wide 
range of media, including CBS Outdoor 
(billboards), RTL (TV), SLAM!FM (radio) 
and STER (TV). MY Story is a home grown 
campaign that we are really proud of – it 
was even nominated for the prestigious 
Dutch advertising award, the ‘Gouden 
Loeki’. The total value of our media reach 
in 2012 was 159 million euros. 

The MY story campaign will continue 
to grow in 2013, with more personal 
stories from young people worldwide. 
All committed to telling their SRHR story. 
Breaking the silence around sex and HIV.   

Total media reach 89.521.333 people
print    8.845.033
tv    67.715.953
radio    10.953.000
online    1.312.062
narrowcasting  695.285

An average score of 7,0 (out of 10) for campaign 
appreciation by the target group (12-25 years old)
Almost 40% of the target group appreciates the campaign 
with at least an 8,0. Over 60% thinks the campaign is clear 
and credible (Motivaction research, 2012).
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At the start of September 2012, 
SLAM!FM became a media partner 
to dance4life. As Radio 538’s youth 
channel, with a target group of 
16-25 year olds, Slam!FM kicked 
off the school programme in the 
Netherlands, and offered continual 
support with their weekly Monday 
evening updates on the radio.  
On World AIDS Day, SLAM!TV and 
NOS joined forces to report on the 
dance4life event. 

In 2012, outdoor advertising 
specialists CBS Outdoor also 
committed to extending their 
support to us into 2013, offering 
us billboard and other outdoor 
advertising space.  

New Media Partners
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We are continually grateful for our ambassadors, who 
commit themselves to supporting dance4life, helping us 
to reach out and connect to young people and raising 
awareness about the work we do. 

2012 was an exceptionally successful year in terms of the 
support we received from our ambassadors, new and old. 
And here are just a few examples of what we mean…

In May, dance4life travelled to Kenya with ambassador 
Nikkie Plessen, where she witnessed with her own eyes the 
work that dance4life is doing. Apart from PR in all the Dutch 
national showbiz programmes and a number of glossy’s, the 
main success of the trip with Nikkie was the strengthening 
of the relationship between her and dance4life. As a result, 
Nikkie designed the NIKKIE bracelet, with all the proceeds 
(expected to reach €10.000) going to dance4life. 

Ambassadors
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As we mentioned earlier, in early September, ambassador Doutzen Kroes 
travelled to dance4life in Thailand for the Dutch Postcode Lottery TV 
programme ‘Kanjers van Goud’. Apart from PR before, during, and after the 
trip, a documentary featuring her visit to Thailand was aired on national TV and 
achieved a record number of viewers.  

Collaboration between clothing brand G-STAR and Doutzen was also rolled out 
by the communications team at dance4life. Apart from a donation of €80.000, 
this collaboration created a lot of PR, and got dance4life featured in window 
displays of all the Bijenkorf stores throughout the Netherlands for a week! 

In October, DJ Headhunterz and the 15 year old producer/DJ Erik Arbores 
were officially announced as dance4life ambassadors. Headhunterz donated 
all proceeds from a compilation CD released in April 2012 to dance4life. Erik’s 
announcement was made at the Vodafone offices, during the launch of the 
dance4life prepaid package. In November, Erik launched his first track for 
dance4life, together with Esmee Denters. They appeared in the Dutch TV show 
‘De Wereld Draait Door’, where Erik spoke passionately about dance4life to the 
host, Matthijs van Nieuwkerk.
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Now that the strategy is fully developed, implementation 
needs to continue. We’ve certainly no time to rest on 
our laurels. Due to limited capacity, 5 countries will be 
prioritised in 2013 for full implementation of the new 
strategy. Elements of strategic change will be introduced 
in the other countries to ensure all programmes continue 
to grow and improve. At the start of 2013, dance4life will 
be active in 24 countries. 

The dance4life office will further develop its capacity 
building role and the new Monitoring and Evaluation 
system will be implemented in line with the new strategy. 
This will enable dance4life to generate evidence for the 
successes and needs of the programme. 

Strategies for a number of new ideas to connect with 
youth will be developed. The massive growth in use of 
mobile technology amongst young people provides an 
opportunity to develop tools which directly reach out 
to young people. We will also assess how we can better 
involve young people in countries where dance4life is no 
longer physically present. Finally, we will explore ways of 
better engaging with youth in industrialised countries.

Corporate companies, as well as private bigger and 
smaller donors, are feeling the pinch. At the same time, we 
see that active citizenship is picking up rapidly and that 
public private partnerships are being stimulated. We are 
facing the fact that a substantial part of the 2013 budget 
is still unsecured at the beginning of the year and will have 
to be covered through fundraising activities. 

Our fundraising and communication activities will 
continue to be focused on the Dutch market. The 
fact is that we continue to grow in terms of brand 
and proposition awareness. And we know that there 
are even more opportunities for dance4life. We will 
also continue to look at ways to connect and stay in 
touch with our agents4change worldwide. Keeping 
them involved long-term. And of course, we will always 
look beyond the Netherlands, at any fundraising and 
communications concepts that could be interesting 
for other dance4life countries. Multi-disciplinary teams 
will be formed combining communications, fundraising 
and programmatic team members to enhance the 
exchange of ideas, strengthen the concepts and improve 
implementation internationally.

But, above all, we will of course continue to strive that the 
positive message of
dance4life is apparent in everything we do. From 
advocacy to fundraising activities, and from schools 
programmes to mobile phone apps, the dance4life DNA 
must always shine through!

 

Future Plans
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Appendix

Text: Natasha Barton
Design: dance4life

Contact details:
dance4life
Spuistraat 239
1012VP Amsterdam
The Netherlands

e mail: info@dance4life.com
Tel: +31 (0)20 5216655

Nikkie Plessen & Nick Mutuma

Doutzen Kroes

Erik 
Arbor

es

Alamdar Khan

DJ-FeelMilan 
Stank

ovic
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Main Partners
Premium Partners

Achmea
Foundation

ING 
Rotterdam

Stichting
Cornelia
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Ampco Flashlight
Bax Shop
Besseling
Brainclub 
Fatboy
Getlogic
Lichtfabriek
Motivaction
Quince
Stayokay
Walibi

Admium
Boomerang
CosmoGIRL!
DLA Piper
Durex
Easyhosting 
MediaLandscape
Mercure Hotel Amsterdam aan de 
Amstel
Momentum
Motivaction 
MSN
Responsible 
Slimdruk 
Webpower
Xeed

Partners Content partners
dance4life is a member of the 
Dutch SRHR alliance implementing 
the unite for body rights programme 
together with

Rutgers WPF
AMREF Flying doctors
CHOICE
SIMAVI

dance4life is a member of the 
Dutch
HIV/AIDS platform and works 
closely on different projects with:

STOP AIDS NOW!
AIDS Fonds
AFEW
ICSS
GNP+
COC
Mainline
HCI

Partners school programme

friends4life
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1.1 General
dance4life is the owner of the 
dance4life brand and concept. Its 
most important task is to ensure that 
the dance4life concept effectively 
reaches young people. dance4life 
guides and manages relations 
with many stakeholders, the most 
important ones being dance4life 
national concept owners (NCOs), 
the implementing partners in the 
participating countries. National 
concept owners sign a licence 
agreement with dance4life  which 
gives them permission to use 
dance4life in their territory. dance4life  
guides the implementation and 
protects the brand and concept 
on an international level. Since 
the merge in January 2012 
between dance4life International 
and dance4life Netherlands the 
dance4life foundation implements it’s 
own concept in one country only: 
The Netherlands

Financial Report 2012
1.2  Organogram dance4life
The structure of the organisation in 2012 is depicted in the diagram below

Executive Director

FinanceOffice Management

Programmes Communications 
& Fundraising

Programme 
mgt & 
development

Advocacy 
& Youth 
involvement

Communications Fundraising Dutch Schools 
Programme

Human Resources
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1.3 Organisation in 2012
Statutory, dance4life is a foundation registered in 
Amsterdam, The Netherlands, as “Stichting dance4life 
” with Chamber of Commerce number 34197379. The 
objective of the foundation is stated as “to initiate an 
international movement, which involves especially young 
people in an appealing way to with the fight against and 
the prevention of HIV and aids”. 

dance4life foundation has a supervisory board consisting 
of Mrs. Marjolein Aarnoudse, Mr. Peter Dirks, Mr. Edward 
van der Marel and Mr. Jochem Voorink. Eveline Aendekerk 
is the executive director of dance4life foundation and 
Margot Gerené is the deputy director.  The supervisory 
board determines the policy of the foundation; the 
executive director is charged with the day-to-day 
management of the foundation.

Board members are appointed for a period of four years 
maximum; resigning members are immediately eligible for 
one more period of four years. As in previous years, the 
board received no emoluments. 

1.4  Operations 2012

Result
The dance4life foundation realised a loss of EUR 9.587 
before appropriation. The consolidated result of 
dance4life international and dance4life Netherlands was 
in 2011 a profit of EUR 116.409.

Financial position
The financial position of the dance4life foundation is 
healthy. The foundation can meet its payment obligations 
in the short and in the long term. 
The current ratio of the dance4life foundation is expressed 
by dividing the current assets by the liabilities. The ratio 
expresses whether the foundation can meet its payment 
obligations at short notice without the continuation of the 
foundation being in danger. 

Current assets December 31, 2012:  EUR 2.047.224
Current liabilities December 31, 2012: EUR 1.485.988

The current ratio on December 31, 2012 was 1.38 
(in 2011: 1.27)

The dance4life foundation did not experience any cash 
flow problems throughout the year.  
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1.5 Prognosis 2013
Focus in 2013 will be on implementing the new 
programme strategy in 5 to 8 countries, and rolling out the 
new fundraising approach.

For 2013, the financial prognosis is reasonably good. The 
Dutch Ministry of Foreign Affairs will continue to support 
dance4life through the SRHR alliance of MFS2 up till 2015. 
The same ministry will also support dance4life within the 
ASK alliance for the period 2013 – 2015. 

The National Postcode Lottery has extended its grant 
of EUR 500.000 per year for another 5 years. Various 
corporates have pledged their support, while the number 
of friends4life is now stable and may grow slightly. By the 
end of February 2013, 59% of the budget (agreed by the 
board in December 2012) is covered. 

39



go to contentsAnnual Report 2012

DECEMBER 31, 2012 DECEMBER 31, 2011

EUR EUR EUR EUR
Assets

Tangible fixed assets 8.384 12.930 

Long term loan 140.341 0 

Financial fixed assets 140.341 0 
Subsidies to be received 52.229 133.164 

Taxes and social securities 25.196 7.775 

Debtors 462.309 112.092 

Other receivables, prepayments 
and accrued income

89.664 233.834 

RECEIVABLES 629.398 486.864 
CASH AT BANKS AND IN HAND 1.417.826 1.982.110 

2.195.949 2.481.904 

Balance Sheet
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Equity and liabilities

Continuity reserves 465.594 518.546 

General reserves 0 29.135 

Allocated funds 72.500 0 

RESERVES 538.094 547.681 

Tax provision 109.000 

Loan 62.868 0

LONG TERM LIABILITIES 62.868 0 

Creditors 111.603 55.987 

Taxes and social securities 9.629 25.688 

Other liabilities, accruals and 
deferred income

1.364.756 1.852.548 

CURRENT LIABILITIES 1.485.988 1.934.223 
2.195.949 2.481.904 

DECEMBER 31, 2012 DECEMBER 31, 2011

Balance Sheet
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Realisation 2012 Budget 2012 Realisation 2011 Budget 2013

Own fundraising 1.610.543 1.203.722 1.525.180 1.103.475 

Fundraising with others 130.978 379.797 204.445 620.000 

Fundraising by others 1.292.254 1.137.500 1.061.367 763.750 

Fundraising government 1.082.754 1.161.911 1.121.880 1.288.228 

Other revenues 16.977 0 19.027 

Total revenue 4.133.506 3.882.930 3.931.899 3.775.453 

Implementing D4L - DAC countries 1.791.648 1.685.621 1.531.130 1.643.698 

Implementing D4L - Non DAC countries 832.290 790.795 1.023.196 697.710 

Building the Movement 616.221 659.156 648.431 607.236 

Total costs objectives 3.240.158 3.135.572 3.202.757 2.948.644 

Costs Own fundraising 483.836 365.451 256.110 420.543 

Costs Fundraising with others 52.744 58.073 44.952 82.662 

Costs Fundraising by others 43.343 67.152 32.366 58.233 

Costs Fundraising government 54.153 60.461 77.351 60.718 

Total costs fundraising 634.076 551.138 410.779 622.156 

Organisation & administration 268.859 186.565 201.954 204.652 

Result -9.587 9.656 116.409 0 

Allocation Result
Added to continuity reserve -82.087 

Added to allocated funds 72.500 

Total allocated result -9.587 

Result
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Revenue
2011 realisation € 3.931.899 

2012 realisation € 4.133.506 

2013 budget € 3.775.453 

2013 secured € 2.521.012 

Realisation 2012 Realisation 2011 Budget 2013

Revenue - by others € 1.292.254 € 1.061.367 € 763.750

Revenue - with others € 130.978 € 204.445 € 620.000

Revenue - institutional € 1.082.754 € 1.121.880 € 1.288.228

Revenue - own fundraising € 1.610.543 € 1.525.180 € 1.103.475

Revenue - other € 16.977 € 19.027 € 0

0
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2011 realisation 2012 realisation 2013 budget 2013 secured

dance4life revenue
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realisation 2012 realisation 2011 budget 2013

Implementation DAC* € 1.791.648 € 1.531.130 € 1.643.698 

Implementation non-DAC* € 832.290 € 1.023.196 € 697.710 

Building the movement € 616.221 € 648.431 € 607.236 

Fundraising € 634.076 € 410.779 € 622.156 

Overhead € 268.859 € 201.954 € 204.652 
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realisation 2012

Implementation DAC

Implementation non-DAC

Building the movement

Fundraising

Overhead

realisation 2011

Implementation DAC

Implementation non-DAC

Building the movement

Fundraising

Overhead

Realisation

* DAC: Development Assistance Committee. Recipients: countries and territories eligible to receive official development assistance (ODA)
 DAC Countries are: Argentina, Barbados, Ethiopia, India, Indonesia, Kyrgyzstan, Kenya, Mexico, Moldova, Nepal, Pakistan, Peru, Serbia, South-Africa, Tanzania, Thailand, Uganda, Vietnam, Zambia and Zimbabwe.
 Non DAC countries are: Germany, Ireland, Netherlands, Russia, Spain and United States of America
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agents4change realisation 2012 realisation 2011

Africa 12.518 10.080

Asia 35.017 28.145

Americas 2.723 8.373

Eastern Europe 8.558 15.487

Western Europe 13.176 21.690

HCT pupils reached realisation 2012 realisation 2011

Africa 40.381 41.813

Asia 95.103 97.636

Americas 9.579 18.243

Eastern Europe 48.260 44.407

Western Europe 29.012 48.742
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